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Just Between Friends of (city) Named Top Achiever at National Conference

Local Event Topped (number) in sales 

City, State – Just Between Friends of (city) is being recognized for a successful year, named a “Top Achiever” at the company’s national conference. Just Between Friends Franchise Systems, Inc. honored the local events that earned more than (number) dollars at its annual event in Scottsdale, Arizona. 
Just Between Friends is the Nation’s largest children’s and maternity consignment sales event that helps families save money and earn money.  Local families sign up as consignors to sell the new and gently used items their families have outgrown or are no longer using. They get to set their own price and earn up to 70 percent of what they sell.  Thousands of local families shop the events and save up to 80 percent on everything they need for their children.

(Name) is a mom of (kids) and knows firsthand how expensive it can be to raise a family.  That is why she brought Just Between Friends to (city) to help local families save money and earn money.  JBF of (city) just wrapped up its (number) event and sales topped (amount).  The money stays in the community with most of it going back into the pockets of local families.

Quote from owner – I suggest talking about how JBF is win-win as you are able to give back in so many ways. 

Just Between Friends of (city) next big event will be (dates and location if you have them – or say spring) Families can find out more and sign up at www.jbfsale.com 

About Just Between Friends 

Just Between Friends was founded in 1997 in a living room in Tulsa, Oklahoma when founders Shannon Wilburn and Daven Tackett invited 20 of their friends to be consignors at their sale.  The idea caught on and grew each season in Tulsa. In 2003, they formed Just Between Friends Franchise Systems, Inc. and began selling franchises. They have 97 franchises in 20 states with 10 more under development.  JBF has received national attention on several outlets including ABC News, Good Morning America, CNN, Headline News, Inside Edition and CNBC’s The Big Idea.  They have also been featured in The Seattle Times, Sacramento Bee, LA Times, Daily Oklahoman and broadcast outlets in dozens of cities across the country including Dallas, Houston, Minneapolis, Denver, Washington DC and Seattle. 

