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Consumer Product Safety Commission Issues New Regulations for Selling and Buying Used Cribs - Effective June 28, 2011

Just Between Friends Franchise Systems, Inc. Taking Action  

All cribs for sale at nationwide Just Between Friends consignment events will follow standards and come with “certificate of safety standard compliance” 

Tulsa, Okla. – The Consumer Product Safety Commission is cracking down on cribs.  Under a new regulation that goes into effect on June 28, 2011, any crib manufactured prior to July 23, 2010 can no longer be sold or donated. That is the new federal crib safety regulation unanimously passed by the U.S. Consumer Product Safety Commission (CPSC).  Crib safety is an issue Just Between Friends Franchise Systems, Inc., (JBF) has been taking the lead nationally to implement. 

JBF has been working to enforce safety for several years.  In the fall of 2009, JBF banned the sale of dangerous drop side cribs from all events. Now, with the new federal crib safety regulations, all JBF franchises nationwide are going the extra mile to insure every crib at any JBF event is compliant and safe. 

“Families can shop any JBF sales event knowing that JBF only sells items that are safe and that meet the CPSC standard,” said Kami Snowbarger, Director of Product Communications for Just Between Friends Franchise System, Inc. 

The new crib safety standards include improved structural enhancements that cannot be seen by simply looking at the crib, such as:

· Stronger mattress support 

· More durable hardware

· More exacting safety testing requirements 

Here is how the regulations break down for cribs:

· Cribs manufactured before July 23, 2010 are ineligible to be sold or donated 
· Cribs manufactured between July 23, 2010 and June 28, 2011 must come with a certificate of compliance from the manufacturer or retailer

· Cribs manufactured after June 28, 2011 are made with the new safety standards and can be sold or donated

“Since JBF is an organization comprised of moms, we know a mother’s top priority is always the safety of her child. That’s why JBF is proud to lead the nation in making our consignment products compliant with all federal safety requirements,” says Shannon Wilburn, President and Founder of Just Between Friends Franchise Systems, Inc.  

To help notify shoppers about the new requirements, JBF franchises are posting the new crib standards on their websites, as well as posting signs about the new requirements at all JBF sales events. Consignors selling cribs at any JBF event are also required to have a certificate of compliance from the manufacturer or retailer for each crib manufactured between July 23, 2010 and June 28, 2011. That certificate will also be included with the sale of the crib. 

For more information about the new federal crib standards, or to find a JBF sales event near you, contact Diane White at 918-770-3905, DianeWhite@jbfsale.com or visit www.jbfsale.com. 

About Just Between Friends


In 1997, Just Between Friends was created in a living room in Tulsa, Oklahoma when Shannon Wilburn, a mother of two young children, and her friend Daven Tackett hosted a sale, while inviting 17 friends to be consigners. Promoted only in their neighborhood, the gross sales reached approximately $2,000. That’s when the idea caught on. Each season, a new, larger event was held. In 2003, Wilburn and Tackett formed Just Between Friends Franchise Systems, Inc., and began developing and selling franchises. Currently Wilburn, now sole owner of Just Between Friends Franchise Systems, Inc., has 112 franchises in 23 states.  JBF has received national attention on several national television shows including ABC News, Good Morning America, CNN, Headline News, Inside Edition and CNBC’s The Big Idea. They have also been featured in The Seattle Times, St. Louis Post Dispatch, Sacramento Bee, LA Times, Daily Oklahoman as well popular websites www.dailyworth.com,  www.sheknows.com and Disney website www.family.com and broadcast outlets in dozens of cities across the country including Dallas, Houston, Minneapolis, Denver and Seattle. 
 
