Just Between Friends Franchise Prepares for Sixth Annual National Convention
The award-winning children’s and maternity consignment sales event franchise is expected to top $16 million in sales this year
Tulsa, Okla. (Oct. 21, 2010) – Just Between Friends, the nation’s leading maternity and children’s consignment sales event, is holding its sixth annual national convention “Discover the Difference” on Nov. 12-14, 2010, at the Westin Beach Resort in Ft. Lauderdale, Fla. 

With gross sales expected to top $16 million this year, up from $11 million in 2009 and $6.8 million in 2008, JBF continues to grow as it appeals to families looking to save money and those seeking out profitable business opportunities. 

Nearly 100 attendees representing 70 percent of the JBF franchise family will gather in Ft. Lauderdale to celebrate another successful year, welcome new franchisees to the family, and learn new tools, tips and resources for continued growth and success. 

“The main goal of our organization and at this national convention is to help our franchisees find success in 2011 and beyond,” said Shannon Wilburn, president and co-founder of Just Between Friends Franchise Systems, Inc. “We will help motivate, encourage and equip them with the tools they need to move forward in 2011.”

Topics at the 2010 national convention will focus on major areas of concern for franchisees including a marketing showcase and round table discussions on issues like social media, competition, project management, media relations, merchandising, customer service, partnerships, budgeting, contracting, and consignor relations, among others.
In two years, JBF has nearly doubled the number of franchises from 61 in 18 states in 2008 to 110 in 22 states today. The company’s tremendous success has received national attention when JBF was named to the Franchise Business Review’s 2010 list of top franchises.   JBF has also been named to the Inc. 500/5000 list of fastest growing companies in the U.S. three years in a row. 

“Our consignors and volunteers are an integral part of our success and we sincerely thank them for their involvement in our events,” said Wilburn. “We believe our success is largely due in part to a successful business model with a mutually beneficial goal of helping families save and earn money.”

The JBF franchise model includes hosting two or three major sales events a year per territory where local families sign up as consignors and sell their new and gently used children’s and maternity items.  Consignors set prices for their own items and earn up to 70 percent of the sales while the local franchise owners provide the venue and promote the sale.  Each local sale also supports one or more local charities. 


About Just Between Friends

Just Between Friends was founded in 1997 in a living room in Tulsa, Okla., when President Shannon Wilburn was a mom of two young children.  She and her friend, Daven Tackett, hosted a sale, invited 17 friends to be consignors and promoted it in their neighborhood. Their gross sales were about $2,000.  The idea caught on and the event grew each season in Tulsa. In late 2003, they formed Just Between Friends Franchise Systems, Inc., and began selling franchises.  Currently, they have 112 franchises in 22 states.  They have received national attention on several national television shows including ABC News, Good Morning America, CNN, Headline News, Inside Edition and CNBC’s The Big Idea. They have also been featured in The Seattle Times, St. Louis Post Dispatch, Sacramento Bee, LA Times, Daily Oklahoman and broadcast outlets in dozens of cities across the country including Dallas, Houston, Minneapolis, Denver and Seattle. 
For more information on Just Between Friends, visit www.jbfsale.com or contact Diane White at 918-794-3555 or by email at DianeWhite@jbfsale.com 

