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Recession Proof Business:  Just Between Friends Experiencing Growth Nationwide

30 Franchises Hit 40 percent Growth in One Year
The Nation’s Leading Children’s and Maternity Consignment Event Helps Families Save & Earn Money
Tulsa, Okla. - When Just Between Friends Founders Shannon Wilburn and Daven Tackett challenged their franchisees to grow by at least 40 percent, they knew it was a lofty goal.  And their franchisees rose to the challenge.  Just Between Friends Franchise System, Inc. has grown by more than 35 percent the past two years despite the recession because their community consignment events help families save and earn money on children and maternity items their families have outgrown. It’s really a win-win for the participants.
This past year they set a goal for their franchisees to grow by at least 40 percent from 2009 to 2010 – and 30 Just Between Friends Franchises achieved that goal.  Seven franchises grew by more than 100 percent.  

Julie Reece, Edina, Minn. – 43.49 percent
Kimberly Theis – Eden Prairie, Minn. - 44.54 percent
Brooke Unwin & Tammy Boren-King, Portland, Ore - 48.65 percent
David & Tami Metzger, Overland Park, Kan. – 49.11 percent  
Tracey Gifford, Denver, Colo. – 51.78 percent 

Kim Colburn, Fresno, Calif. – 55.89 percent
Melissa Headrick, Dalton, Ga. /Cleveland, Tenn. – 56.81 percent
Teri Anderson – Dane County, Wis. – 57.36 percent 

Tonya & Kyle Ross, Richmond, Ind. – 57.53 percent
Holly Psifidis & Amy Parker, Houston Central, Texas – 60.24 percent 

Tracy Panase & Beth McIntyre, Reading, Pa. – 61.16 percent 

Kris Bishop & Katy Saunders, Eagan, Minn. – 61.38 percent
Danny Hansen & Shawna Wilfert, Tucson, Ariz. – 64.47 percent
Seleste King & Dawn Pfannenstiel, North Indianapolis – 67.22 percent 

Sara Elkins & Sallie Bradshaw, Houston, Texas – 70.50 percent 

Jen Hodo, Northwest San Antonio – 71.84 percent
Susan Gill, Loudoun/Dulles,Va. – 75.40 percent 

Allison Stephens, Tacoma, Wash. – 85.34 percent
Lynn Jennings & Melissa Meifert, Colorado Springs, Colo. – 85.38 percent
Amy Oakson, Layton, Utah – 86.95 percent
Sandy Jameson, San Angelo, Texas – 93.44 percent
Sheri Oleyar & Babs Coler, Woodbury, Minn. – 94.44 percent 

Michelle Wiginton, Rolla, Mo. – 97.94percent
Christina Ruhlig & Holly Ruhlig, Tampa, Fla. – 107.91 percent 

Brenda Sanchez, Broomfield, Colo. – 112.62percent
Kay Petty, Denise Petty & Linda Sandefur, Round Rock, Texas – 126.63 percent
Lauri Davenport, Central Florida – 135.02 percent
Nina Hawley, Seattle East, Wash. – 146.49 percent
Melinda Herbert & Melissa Monsoor, Milwaukee County, Wis. – 186.54 percent
Andrea Maltz & Ammie Maltz, Germantown, Wis. – 263.44 percent
“We are thrilled with these numbers.  Not only does this help our franchisees but it also means that all of our consignors earned more money and our customers saved more money, which is a big help to many families still dealing with the effects of the recent recession,” explained Shannon Wilburn, President and Co-Founder of Just Between Friends Franchise System, Inc., based in Tulsa, Okla. “We know these events are touching hundreds of thousands of families.” 

During the Just Between Friends sales events, local families can sell their new and gently used children’s and maternity items, while setting their own price and earning up to 70 percent of the sales. Franchise owners provide the venue and marketing to make the event a true success. Each event also partners with a local charity, providing donations. 

About Just Between Friends
In 1997, Just Between Friends was created in a living room in Tulsa, Okla. when President Shannon Wilburn, a mother of two young children, and her friend Daven Tackett hosted a sale, while inviting 17 friends to be consigners. Promoted only in their neighborhood, the gross sales reached about $2,000. That’s when the idea caught on. Each season, a new, larger event was held. In 2003, Wilburn and Tackett formed Just Between Friends Franchise Systems, Inc., and began developing and selling franchises. They have 109 franchises in 21 states, now grossing more than 15 million annually.  They have received national attention on several national television shows including ABC News, Good Morning America, CNN, Headline News, Inside Edition and CNBC’s The Big Idea. They have also been featured in The Seattle Times, St. Louis Post Dispatch, Sacramento Bee, LA Times, Daily Oklahoman and broadcast outlets in dozens of cities across the country including Dallas, Houston, Minneapolis, Denver and Seattle. 

For more information on Just Between Friends, visit www.jbfsale.com or contact Diane White at 918-770-3905 or by e-mail at DianeWhite@jbfsale.com
